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Overview

What is the Tips
from Former 
Smokers Campaign?

Tips and other 
Media Resources 

How you can help!
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H

What is the Tips from 

Former Smokers 

Campaign?



EVIDENCE BASED:

Large and growing evidence 
base around the world citing 

hard-hitting tobacco 
prevention media campaigns

Tips From Former Smokers

• 2013 Lancet article about 2012 
Tips campaign results

• 2013 MMWR about 2012 Tips
campaign results



What Works: 

Messages and How They Are Presented

Hard-hitting 
health effects

Graphic 
Portrayals

Real Stories
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Tips From Former Smokers Campaign 
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Tips Campaign motivates smokers to make a quit 
attempt by….

Focusing on 
living with 

the health 
consequences of 
smoking, rather 

than dying.

Disrupting their 
belief that:

“I will quit later.”

“I’m going to die 
anyway.”

Offering new 
information 

linking smoking 
to health 

conditions that 
they may not be 

aware of.

Providing free 
resources to 

encourage them 
to stop smoking.

1-800-QUIT-NOW 

CDC.gov/tips
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Quit Smoking

Prevent 
secondhand 

smoke 
exposure

Educate public 
on dangers of 

commercial 
tobacco

Tips Campaign Goals



Tips Campaign Audiences

Primary 
Audience

• Smokers, 
ages 18 to 
54 

Secondary 
Audiences

• Families

• Health care 
providers

• Faith-based 
organizations



Key Messages

Smoking 
causes 

immediate 
and long term 

damage to 
your body 

For every 
person who 
dies from 

smoking 30 
more live with 

an illness 
caused by 
smoking

Now is the 
time to quit 

smoking; free 
assistance 
available
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Health Conditions Highlighted in Tips
2012 – 2016 

Buerger's

Disease 

Cancer 

Diabetes
Gum 

(Periodontal) 

Disease

Asthma

Low 

Birth 

Weight

Mental 

Health 

Conditions

HIV

Vision 

Loss & 

Blindness

Heart 

Disease 

& Stroke
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African Americans

American Indians/African Americans

American Indians/

Alaska Natives

Asian Americans

Hispanics/Latinos

LGBT
Military Service Members & Veterans

Alaska Natives

Asian Americans

Hispanics/Latinos

LGBT
Military Service Members & Veterans

Specific Groups Featured in Tips 2012-2016

African 
Americans

American 
Indians/

Alaska 
Natives

Asian 
Americans

Hispanics/
Latinos

Military 
Service 

Members & 
Veterans

LGBT



Tips Campaign Channels

TV Radio Print
•Magazines

•Newspapers

Out-of-
home

• Bus 
Shelters

• Theatres

Digital 
Media

Social 
Media



Examples of organizations 
who have used Tips Materials:



Tips is WORLDWIDE
Materials have been used in nearly every state; dozens 
of communities; nonprofit organizations; several tribes, 
territories and national tobacco control networks; and 
many countries! Those include: 

• Australia 

• Antigua

• Marshall 
Islands

• Saudi 
Arabia

• Canada

• China

• Guam

• United 
Kingdom

• Korea

• United 
States
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2012 – 2015:

Results of testing ads 

with AI/AN

• 80% Found ads believable

• 70% smokers motivated to quit
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Tips American Indian/Alaska Native ad 

participants

Michael – Alaska Native, 

member of the Tlingit tribe  

Nathan – Native American, 

member of the Oglala Sioux tribe
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Campaign Media Buy: Jan 25 – June 12

National:

• Cable & network broadcast TV

• Magazines

• Online: video, radio, mobile, search

Local:

• Additional media – 28 markets

• Radio, billboards, WIC centers; military bases; convenience 

stores, gas stations, bus shelters



AI/AN Media Buy Plans

20



Native American Calling

Earthsongs

NV1

Cable TV
National Radio 

2016 AI/AN Media Buy 

News From Indian County

Navajo Times

Lakota Country

Anchorage Daily News

Capital City Weekly

Frontiersman

Juneau Empire

Tundra Drums

Ketchikan Daily News

The Arctic Sounder

Bristol Bay Times

Cable TV

Newspapers

Anchorage Radio stations

KNBA Anchorage

KTKU Juneau

KINY Juneau

Cable TV
Local Radio 

Whispering Wind

Alaska Magazine

Native Oklahoma

Cable TV
Magazines
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The Tips campaign utilizes social media throughout the 
campaign to communicate with audiences who are 
currently following CDC Tobacco Free accounts. Paid 
efforts also reach new audiences through multiple 
targeting tactics across Facebook, in particular.

Facebook 

◦ Targeting based on demographics & geography

◦ Further AI/AN targeting based on groups and 
interests such as Native Americans in the United States 
National Congress of American Indians, and multiple 
tribes and people including Sioux, Ho-Chunk, Lakota, 
Navajo, Mohawk, Apache, Comanche, and many 
others

Social Media

22
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Targeted Media Examples



Tips and Other 
Media Resources



Supporting the Campaign

Additional Media 
Placements

Localize Ad Participant 
Stories

Work with Local Media



Maximize Effectiveness,
Time and Money

Grantees and partners have limited resources for media 
and communications



Resources to Help You Access Materials



Website & Resources

www.cdc.gov/tips
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TIPS PARTNERS’ PAGECAMPAIGN IMPACT PAGE

Tips Resources

cdc.gov/tips



Download Center Media Campaign Resource 
Center

Tips Resources

http://nccd.cdc.gov/MCRCwww.plowsharegroup.com/cdctips

http://nccd.cdc.gov/MCRC
http://www.plowsharegroup.com/cdctips


Don’t Reinvent the Wheel

CDC/OSH’s 
Media 

Campaign 
Resource 
Center

Re-use or 
adapt 
existing 

ads

Save money, 
time and avoid 
uncertainties of 
producing new 

ads



Campaign Implementation:

PSA’s, Downloading, Social Media



Twitter Facebook

YouTube Pinterest

Instagram

CDC Tobacco Free Social Media
@CDCTobaccoFree



How You Can 
Help!



Calendar

Link to Campaign

Listen to Feedback

Social Media



National Networks on Disparities 
in Tobacco  Control

http://www.thenationalcouncil.org/
http://www.thenationalcouncil.org/
http://www.cadca.org/
http://www.cadca.org/
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Partnership and Outreach

African Americans

American Indians/African Americans

American Indians/

Alaska Natives

Asian Americans

Hispanics/Latinos

LGBT
Military Service Members & Veterans

Alaska Natives

Asian Americans

Hispanics/Latinos

LGBT
Military Service Members & Veterans

Dental

Health 
Care

Mental 
Health

Pharmacist

Vision 
Care

Military



Partner Resources for 
Low Cost Materials



How You Can Help! 



Action Steps

What YOU can do 

• Promote and share 
Tips messages

• Use Free Resources

• Interview, work with 
participants

• Highlight campaign 
on their Web sites

• Write articles, blogs

What CDC can do

• Provide new 
materials and 
resources

• Offer custom 
technical assistance 

• Provide social media 
toolkits and 
collaboration



Providing Partners with Tools 
They Can Use

Campaign Materials

Template Press Materials

“Rip and Reads”



Customized Technical Assistance

Strategy sessions available for communication 

planning, media outreach, and a variety of other 

topics

Opportunities to leverage existing campaigns 

and receive evidence-based recommendations

• Schedule by emailing: OSHCommTA@cdc.gov

• TA intake forms
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Questions?



For more information, contact CDC
1-800-CDC-INFO (232-4636)
TTY:  1-888-232-6348    www.cdc.gov

The findings and conclusions in this report are those of the authors and do not necessarily represent the 
official position of the Centers for Disease Control and Prevention.

Contact

Michelle Johns

770.488.5289

mjohns@cdc.gov


