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Overview

What is the Tips
from Former
Smokers Campaign?

Tips and other
Media Resources

How you can help!




What Is the Tips from

Former Smokers
Campaign?




Large and growing evidence
base around the world citing
hard-hitting tobacco

prevention media campaigns
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What Works:

Messages and How They Are Presented

Hard-hitting
health effects

Be prepared.
Your lung cancer can

spread to your brain. - Gra phiC
{ Portrayals

Real Stories




Tips From Former Smokers Campaign
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DANGERS OF
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Nethan, Age 54
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Jokes about

~havinggas are funny.

Until they find a
tumorin your colon. S o S

"‘.u e S8, Minsrreiagt CALL 1-800-QUIT-NOW.
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Tips Campaign motivates smokers to make a quit
attempt by....

Focusing on Disrupting their Offering new Providing free
living with belief that: information resources to
the health “| will quit later.”  linking smoking  encourage them

consequences of ' ooing to die to.h.ealth to stop smoking.
smoking, rather anyway.” conditions that  ;_gpo-quiT-NOW
than dying. they may not be CDC.gov/tips
aware of.
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Tips Campaign Goals

&)

Prevent Educate public
secondhand on dangers of
smoke commercial
exposure tobacco

Quit Smoking
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‘ Secondary
Audiences

Primary

Audience

|« Families
* Health care
providers

* Faith-based
organizations

* Smokers,

ages 18 to
54




Key Messages

OON'T TELL PEOPEE

SMOKING 1S 838,
SHOW THEM.

Smoking
causes
immediate
and long term
damage to
your body

AT FROM A

FORMER | §
| SMOKER |

& o

ALLOW EXTRA TIME
T0 PUT ON YOUR LEGS.

For every
person who
dies from
smoking 30
more live with
an illness
caused by
smoking

”jéﬁ ﬂ SMUKI FAOM

tIUSED
ISING Vﬂllﬂ -
EPENDENCE: |

Now is the
time to quit
smoking; free
assistance
available




Health Conditions Highlighted in Tips

2012 - 2016

[Asthma]

Buerger's
Disease
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(Periodontal)
Disease

[Diabetes ]
Gum
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Mental
Health
Conditions

J

Heart
Disease
& Stroke

J

Vision
Loss &
Blindness




Specific Groups Featured in Tips 2012-2016

African
Americans

Military American |

Service Indians/
Members & Alaska
Veterans Natives
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Asian
Americans

IF YOU WANT A
SINGING CAREER,
STAY AWAY FROM
SECONOHAND SMOKE.

o Hispanics/
Latinos
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Tips Campaign Channels

Print

*Magazines
*Newspapers

Out-of- Blfeljfe]
home Media

* Bus
Shelters

* Theatres

NYelelel
Media




Examples of organizations
who have used Tips Materials:

California Smokers Helpline -

Australia State Of Tasmania

Albemarle Regional Health Services
Arkansas Cancer Coalition
p Canc oram Royal Caribbean Cruises Ltd

"Australia Quit Victoria

Intertribal Council

Veterans Admi

Of Michigan
nistration

El Centro De LLa Raza

59th MedlcaIU S Nd\

” Creative Pharmacist

Central Kansas Foundation

Leslie Davis DD%

China CL() Roundtable On Cancer

National Jewish Health



Tips is WORLDWIDE

Materials have been used in nearly every state; dozens
of communities; nonprofit organizations; several tribes,
territories and national tobacco control networks; and
many countries! Those include:

* Australia

- Antigua * Guam

- Marshall * United
Islands Kingdom

- Saudi * Korea
Arabia * United

e Canada States

* China



2012 — 2015:
Results of testing ads
with AI/AN

CDC: Tips from Former Smokers - Anthem Ad

e 80% Found ads believable

* 70% smokers motivated to quit §

CODC: Tips From Former Smokers - Terrie's Tip Ad

CDC: Tips from Former Smokers - Nathan's Ad
Secondhand Smoke and Asthma
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Tips American Indian/Alaska Native ad
participants

Nathan — Native American, Michael — Alaska Native,
member of the Oglala Sioux tribe member of the Tlingit tribe
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Since 2012, the Tips campaign has motivated at least

5 million

Americans to try to quit smoking cigarettes.

400,000

cigarette smokers to quit for good.

TIPS FROM 7
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cdc.gov/tips




Campaign Media Buy: Jan 25 — June 12

National:

* Cable & network broadcast TV
* Magazines

z
place%tent ks £ £

inventory 2 | =Zhuy
TVEr |

' bse ° = .

£ dlick U}’lngg media

aultin A‘—‘\: 'I!IVA 3

Ua wetlon-sty bid = %vj‘ei\iyrgﬂ.g E
%cimllation programmatic -3,

ad

xchan

(2

* Online: video, radio, mobile, search

Local:

* Additional media — 28 markets

* Radio, billboards, WIC centers; military bases; convenience
stores, gas stations, bus shelters

8/11/2016

19



Al/AN Media Buy Plans

ATIP ABOUT
SECONDHAND

SMOKE

| .fj i f; § |
_UJJ} r’;j, '1‘ !

NO ONE
GHODSES
TO TAKE UP
SEGONDHAND
SMOKING.

Nathan, Age 54
Oglala Sioux
ldaho

......

H’l /



2016 Al/AN Media Buy

Magazines

Whispering Wind
Alaska Magazine
Native Oklahoma

Newspapers

News From Indian County
Navajo Times
Lakota Country
Anchorage Daily News
Capital City Weekly
Frontiersman
Juneau Empire
Tundra Drums
Ketchikan Daily News
The Arctic Sounder
Bristol Bay Times

National Radio

Native American Calling
Earthsongs
NV1

Local Radio

Anchorage Radio stations
KNBA Anchorage
KTKU Juneau
KINY Juneau
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Social Media

The Tips campaign utilizes social media throughout the
campaign to communicate with audiences who are
currently following CDC Tobacco Free accounts. Paid
efforts also reach new audiences through multiple
targeting tactics across Facebook, in particular.

Facebook

> Targeting based on demographics & geography

o Further Al/AN targeting based on groups and
interests such as Native Americans in the United States
National Congress of American Indians, and multiple
tribes and people including Sioux, Ho-Chunk, Lakotq,
Navajo, Mohawk, Apache, Comanche, and many
others




Targeted Media Examples

RNavayg HOPI

0 @lis| EFs asomon N9
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NM 20th in ed spending; results still low

A it g

Yoboohy Konchi Art Mavhat ! listurie Gos, Cyeus
Apnl 11 Pabomirgo Harwis itewss rotuemed

The C?rcle |

Native American News and Arts
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Tips and Other

Media Resources




"ONE DAY COULD CHANGE
THE REST OF YOUR LIFE.
IT CERTAINLY CHANGED MINE."

Supporting the Campaign

Thes thay | was dlagrused st arsl comem chanped sverything. |
s wctive &4 yew od nae aad an and serchar who thiught

“ wod

vas iy Pualtyy ot 4 nare | Eattned

| hvet o, 1l 8 wrd ol

ety = n e raTw—aet
s sasther Sgane
Few & when ey e

]

te hane

My Mo Tabacro Ouy came ton bete. Set pours doven't hawe tu ol
Sy wred ke wemry Sorrrerow your sen K Tabaces D,

Tobacco Free Northeast PA can help,
Call D66-678.0UIT or chok hese: 1 get stunted

Additional Media

Placements

Localize Ad Participant
Stories

Work with Local Media




Maximize Effectiveness,
Time and Money

Grantees and partners have limited resources for media
and communications




Resources to Help You Access Materials

CIC

media campaign
resource center

MEDIA CAMPAIGN RESOURCE CENTER
http:/ /nced.cde.gov/MCRC

IF these key word are present
THEN utilize the MCRC

[merc@cdc.gov)
% Paid placement
% Campaigns
*  Why: Tracking purposes and

for gaining information about
specific uses

% Media buys

% Textbook publishing
¢ Use agresments

% Public Service Announcement
*  Used as & Madia Buy

% Broadcast quality
* High Resolution Images

% Rights to use, talent, or use
\ agreements

TIPS FROM

FORMER
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CAMPAIGN DOWNLOAD CENTER

www.plowsharegroup.com/cdctips

IF these keyv words are present,
THEN utilize Download Center

% Presentation materials
* PowerPoint
o Conference presentations

% Low-resolution images

% Continuous loops:
¢ Doctor offices
¢ Clinics
* Retallers

% PSA downloading
¢ TV, radio, digital

% Print materials:
* Posters or flyers

% You have no money but still want
to leverage the campaign

Smoking Causes
Immediate Damage
to Your Body.

CAMPAIGN WEB SITE

www.cdc.gov/tips

IF these key words are present,
THEN utilize Tips From Former
Smokers campaign Web site

% Campaign Resources
= (Cessation and quitting

% Fact sheets
% Educational materials

% Web buttons
* Gain tracking data

% Partner Resources
« Faith, Health, Miiitary, &ic

% Tips participant Background

* Vignettes, Stories, and
Newsroom

% Social Networking Sites

.




Website & Resources

(@i b | @ Centers for Disease Control and Prevention
¢ CDC 24/7: Saving Lives, Pratecting Peopie™

SEARCH Q

CDCA-ZINDEX Vv

1ips From Former Smokers

nu Language: Englisn v

COC'S 7IPS FROM FORMER SMOKERS:
BEST BUY FI]R PUBLIC HEALTH

@m&&mv (\1 a4 4.

: REAL STORIES DISEASES AND CONDITIONS

-T:—-AP — -.
N
y 3
N ',” Hear the real stories of people living Learn how smoking affects ilinesses
'—i L with smoking-related diseases and and conditions
AMD3 act Re disabilities.
pshot O 0 D dCD o 0 B B or Pub

ATIP FROM A

FORMER
SMOKER

FOCS TS FR IR SHMERS:
EESTORY FIA PRELIC HEALTH

P43

Corgigh o =

-u(wx‘“t-" |
LT F‘_ ,l} ril
el S 5,

FOR SPECIFIC GROUPS ALLVIDEOS

www.cdc.gov /tips
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Tips From Former Smokers

Tips From Former Smokers CDC > Tips From Former Smokers > For Specific Groups

About the Campaign
I'm Ready to Quit!
Real Stories

Diseases/Conditions
Featured in the Campaign

For Specific Groups
All Groups (General Public)
Adults With Disabilities
African Americans

American Indians / Alaska
Natives

Asian Americans
Hispanics / Latinos
HIV

Lesbian, Gay, Bisexual, and
Transgender (LGBT)

Military Service Members
and Veterans

People With Mental Health
Conditions

Pregnant or Planning
Partners

Campaign Resources

8/11/2016
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American Indians / Alaska Natives
HE

Know the Facts

If you are an American Indian or Alaska Native, you likely know someone with health problems
from cigarette smoking—possibly a member of your family with a smoker's cough who is

struggling to breathe or a friend with lung cancer. Cigarette smoking is more common among

American Indians/Alaska Natives than almost any other racial/ethnic group in the United States.

Smoking increases the chances of:

* Losing members of your tribe to smoking-related illnesses
* Losingelders to smoking-related diseases before they can hand down tribal customs and

traditions

Cigarette smoking harms more than the smoker. Smoking cigarettes while you are pregnant
increases the risk for pregnancy complications. These health problems may be a special risk in
American Indian/Alaska native communities, where smoking during pregnancy is more common

than among other ethnic groups.

If you smoke during pregnancy, you may have a premature baby or a baby who weighs less than
5% pounds. Sudden infant death syndrome (known as SIDS or crib death) is another danger for

babies of moms who smoke during pregnancy.

Babies and children who breathe tobacco smoke can have health problems because their lungs
don't work well. These health problems can include bronchitis, pneumonia, and ear infections.

You can help protect future generations by keeping children away from cigarette smoke.

For More Information

¢ Detailed Statistics Learn about smoking in specific populations and the current rates of
cigarette smoking in the United States.

On this Page

¢ Know the Facts
* Real Stories: American Indians /
Alaskan Natives Featured in 7ips

* Quitting Help

Michael, an Alaska Native and member of
the Tlingit tribe, started smoking at age 9.
At 44, he was diagnosed with COPD—a
condition that makes it harder and harder
to breathe. Today, he struggles to play
with his grandchildren or even carry a bag

of groceries.

"Losing your breath is losing your life

force.”
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7ips Resources

CAMPAIGN IMPACT PAGE TIPS PARTNERS’ PAGE

Farmer Smokers
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Tips Resources

Download Center

TIPS FROM
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SMOKERS

www.plowsharegroup.com/cdctips

Media Campaign Resource
Center

Smoking & Tobacco Use

Abdal TR *  Media Campaign Resource Center (MCRC}

SRR *pon
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http://nccd.cdc.gov/MCRC
http://www.plowsharegroup.com/cdctips

Don’t Reinvent the Wheel

Save money,
time and avoid
uncertainties of
producing new

ads

Re-use or
adapt
existing
ads

CDC/OSH’s
Media
Campaign
Resource
Center




Campaign Implementation:
PSA's, Downloading, Social Media




CDC Tobacco Free Social Media

@CDCTobaccoFree
P Twitter

IYou
@ YouTube

L)




How You Can

Help!




Social Media

(0(

CDC Tobacco Free
:Q 4 e @

mensmokDung qu & lower your risk
manyuasosrood smoking. F mp

Z.s.*,.. TIPS FROM
FORMER B

Listen to Feedchk- SMOKERS

Calendar

Link to Campaign |

.
#COCTips ( COC | cocgov/tips "
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National Networks on Disparities
in Tobacco Control

—1 National Alliance

" forHlspamcHeaJth NATI . 'NAL COUNCIL

embispeaichesh, FOR BEHAVIORAL HEALTH
A MENTAL HEALTH FIRST AlD Bllg

Healthy Minds. Strong Communities.

(ﬂg NETWORK2

LGBT equirv

¥CADCA

Celebrating 20 Years Building Drug-Free Cor



http://www.thenationalcouncil.org/
http://www.thenationalcouncil.org/
http://www.cadca.org/
http://www.cadca.org/

Health
Care




Partner Resources for
Low Cost Materials

.
°s Iinttiative
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How You Can Help!
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Action Steps

-
What YOU can do What CDC can do

 Promote and share * Provide new
7/ps messages materials and

« Use Free Resources resources

e Interview, work with » Offer custom
participants technical assistance

» Highlight campaign * Provide social media
on their Web sites toolkits and

« Write articles, blogs collaboration




roviding Partners with Tools
hey Can Use

1

WATIONA BACCK

o Tips Campaign Overview

The Burden of Tobacco Use
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Customized Technical Assistance

Strategy sessions available for communication
planning, media outreach, and a variety of other
topics

Opportunities to leverage existing campaigns

and receive evidence-based recommendations
* Schedule by emailing: OSHCommTA@cdc.gov
* TA intake forms




Questions?
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Contact

Michelle Johns
/770.488.5289
mjohns@cdc.gov

For more information, contact CDC
1-800-CDC-INFO (232-4636)
TTY: 1-888-232-6348 www.cdc.gov

The findings and conclusions in this report are those of the authors and do not necessarily represent the
official position of the Centers for Disease Control and Prevention.




